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AI Marketing + Sales. 
 
Explore the applications of AI in marketing and sales, 
enabling professionals to leverage AI-powered tools and 
strategies for growth and customer engagement. 
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What we cover. 

 
In this cutting-edge course, we delve into the fascinating world of AI and 
its applications in marketing and sales. As businesses strive to stay ahead 
in the ever-evolving digital landscape, professionals need to harness the 
power of AI to drive growth and engage customers effectively. This course 
equips learners with the knowledge and skills necessary to leverage AI-
powered tools and strategies to transform their marketing and sales 
efforts. 
 

Throughout the course, participants will explore various AI technologies 
and their practical applications in marketing and sales contexts. They will 
gain a deep understanding of how AI can enhance customer 
segmentation, targeting, and personalised messaging, leading to more 
effective campaigns and increased customer satisfaction. Additionally, 
learners will discover how AI can optimize pricing strategies, predict 
customer behaviour, and automate repetitive tasks, allowing them to 
focus on strategic decision-making and creative problem-solving. 
 

Through a combination of modules, case studies, and hands-on exercises, 
participants will learn how to evaluate, implement, and measure the 
success of AI-driven marketing and sales initiatives. They will also examine 
ethical considerations and best practices for responsible AI adoption. By 
the end of the course, professionals will be equipped with the skills to 
leverage AI effectively, enabling them to drive growth, enhance customer 
engagement, and gain a competitive edge in the dynamic world of 
marketing and sales. 
 

 

Who is it for? 
 
The AI Sales and Marketing course is designed for sales and marketing 
professionals and company founders aiming to leverage artificial 
intelligence for enhanced strategies and outcomes. 
 

 

Duration & Delivery Format. 
 
Choose your preferred duration ½ day, 1 day, 2 day, online or physical. 
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Course Topics. 
 
Module 1: Introduction to AI in Sales and Marketing 
 

• Understanding AI and its applications in sales and marketing 
• Overview of machine learning, natural language processing, and 

predictive analytics 
 
Module 2: Data-driven Decision Making 
 

• Importance of data in AI-driven sales and marketing 
• Data collection, cleaning, and preparation for AI analysis 
• Exploring data visualisation tools 

 
Module 3: Customer Segmentation and Personalisation 
 

• Leveraging AI for customer segmentation 
• Personalized marketing campaigns using AI insights 
• Case studies on successful AI-driven personalisation 

 
Module 4: Predictive Analytics for Lead Scoring 
 

• Predicting lead conversion likelihood with AI 
• Building and training predictive models 
• Integrating AI lead scoring with sales processes 

 
Module 5: Chatbots and Virtual Assistants 
 

• Developing AI-powered chatbots for customer interactions 
• Enhancing user experience through conversational AI 
• Real-time customer support using virtual assistants 

 
Module 6: AI in Content Creation 
 

• Automated content generation with AI 
• Optimizing content for SEO and audience engagement 
• Ethical considerations in AI-generated content 

 
Module 7: Marketing Attribution and ROI 
 

• Tracking and attributing marketing efforts with AI 
• Measuring ROI of AI-driven marketing campaigns 
• Analysing attribution models and their impact 
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Module 8: Sales Forecasting and Trend Analysis 
 

• AI-driven sales forecasting techniques 
• Identifying market trends and customer behaviours 
• Anticipating demand fluctuations using AI insights 

 
Module 9: AI in Social Media Marketing 
 

• Social media sentiment analysis with AI 
• Automating social media posts and interactions 
• Monitoring brand reputation through AI tools 

 
Module 10: Marketing Automation and AI Tools 
 

• Exploring AI-powered marketing automation platforms 
• Integrating AI tools into existing marketing workflows 
• Evaluating AI vendors and solutions 

 
Module 11: Ethical and Privacy Considerations 
 

• Addressing ethical challenges in AI sales and marketing 
• Ensuring data privacy and compliance 
• Transparency and responsible AI practices 

 
Module 12: Future Trends and Innovations 
 

• Emerging AI trends in sales and marketing 
• AI's role in shaping the future of customer engagement 
• Predictions for the evolution of AI technologies 

 
Module 13: AI Sales and Marketing Strategy Project 
 

• Delegates design an AI-driven sales/marketing strategy 
• Peer evaluation and feedback 
• Final presentations and discussions 

 
 
Assessment Methods. 
 

• Quizzes and assessments after each module to gauge  
 understanding 
• Group projects for AI sales and marketing 
• Case studies analysing AI applications 
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Further information: 
 
info@techsensecity.com 
 
+44 208 050 5851 
 
https://www.techsensecity.com/ 
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